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#1 Misperception:
It’s Open Season on You
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Decline of TV News
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Why Talk to the Media



February 28, 2014
11

Why Talk to the Media

Increases Visibility of Work
– More citations, more downloads, higher visibility
– Direct Benefit to You

Public has a Right to Know
– Public financing of research
– NIH, DOD, NSF and other agencies mandate public 

information

Reporters Have a Need to Know
– Science can be as complicated as it is interesting

Mitigates Greatest Danger
– The scourge of misinformation
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Vanishing da Vinci
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Video and Audio Stories
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Video and Audio Stories
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Visibility and Action Increase

1991: Media Coverage Increases Citations
– D.P. Phillips et al. “Importance of the lay press in the transmission of 

medical knowledge to the scientific community”, New Engl. J. Med. 325: 
1180–1183

2003: News Promotion “Katie Couric Effect”
– Cram P, Fendrick AM, Inadomi J, et al. The impact of a celebrity promotional 

campaign on the use of colon cancer screening. Arch Intern Med 
2003;163:1601–5

2005: Celebrity Illness: Kylie Minogue
– Chapman S, et al. Impact of news of celebrity illness on breast cancer 

screening. Med J Aust 2005;183:247–50 Sigmoidoscopy

2012: Media Coverage Encourages Action
– S.H. Lo et al. “The impact of media coverage of the Flexible Sigmoidoscopy

Trial on English colorectal screening uptake. J Med Screen 2012 19: 83
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“… a prophecy, which says 

that G of Edward's heirs 
the murderer shall be.”

Fighting Misinformation
Learning a lesson from     
Shakespeare’s Richard III
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The Modern Crisis of False, Misleading or 
Confusing Information

Power Lines and Cell Phones Cause Cancer
– NO EVIDENCE

Flu Vaccines Cause Influenza
– COMPLETELY FALSE

Treating Lyme Disease w/ Long-term Antibiotics
– NONSENSICAL AND DANGEROUS

Routine Mammography Begins at 50 (not 40)
– CONFUSING TO PUBLIC

HIV Does Not Cause AIDS
– OVERWHELMING EVIDENCE TO THE CONTRARY

MMR Vaccines Cause Autism
– UNSUPPORTED BY DATA
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Vaccination Rates in U.K. Following 
Andrew Wakefield’s Lancet Paper 

SOURCE: http://www.vaccine-safety-training.org/impact-of-rumours-and-crises.html
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AIP Media Services
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American Institute of Physics (AIP)
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AIP & The Physics Resources Center
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My Experience 
• Johns Hopkins, M.A. (1998), M.A. (2001)

• NASA/GSFC (1999-2000)

– Produced Magazine on Earth Science Computing

• Scripps Research Institute (2000-2005)

– Senior Science Writer

• NIH/NIAID (2005-2007)

– Senior Press Officer

• American Inst. of Physics (2007-2011)

– Media Services Manager

• University of California, San Francisco (2011-2013)

– Senior Public Health Press Officer

• American Inst. of Physics (2013-now)

– Director of Media Services
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Video and Audio Stories
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Picking: Looking for the Gems in the Mix
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How Many Abstracts do we Read?

Biophysical Society 1 meeting 4,000 abstracts

American Physical Society (APS) 2 meetings 8,000 abstracts

APS Div. of Fluid Dynamics 1 meeting 2,500 abstracts

American Vacuum Society (AVS) 1 meeting 1,200 abstracts

Acoustical Society (ASA) 2 meetings 2,000 abstracts

Optical Society (OSA) 3 meetings 2,000 abstracts

OSA Journals 5 journals 10,000 abstracts

AIP Journals 12 journals 7,000 abstracts
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Pitching: Successful Pickup Driven by PR
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Tips for Working with the Media
and Avoiding Pitfalls
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Reporters Don’t Control All Messages
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Journalists Want Stories—Not Messages
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Messaging 
Pitfall: too 

complicated 
or too simple.

Simple is not 
Always 
Better
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- Say, “Can I call you back?”

- Ask, “What is your deadline?”

- Anticipate, “Is there anything else?”

- Offer, “You can call me back.”

- Work with Your Press Officer

Basic Cheat Sheet
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TIP: Work with your Press Officer

NAME: Barry Bogdano
OUTLET: CBS News Radio
STORY TYPE: Breaking News
STORY SUBJECT: FDA Ruling on 
Truvada for HIV Prevention
TYPE OF INTERVIEW: taped phone 
interview, approx. 15 min
OTHER REQUESTS: Needs art for Web

Press Officers Speak the Language of the Media

Who is the reporter and what are they looking for?
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TIP: Use Graphics/Sound to Tell the Story

SOURCE: M.Das, 
PLoS ONE (2010)
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Images Can be Purely Artistic

AAPT APS/DFD
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Or tell a story: Influenza in Sweden

Internet searches for flu symptoms and actual influenza cases in Sweden

SOURCE: Hulth et al (2009) PLoS One 4, e4378
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TIP: Understand the Medium
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Appearance Matters in Television
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Use Makeup if Needed

Just Wear it!
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No Paisley Please

Don’t Wear That Wear This



February 28, 2014

No Paisley Please

Don’t Wear That Wear This



February 28, 2014

Avoid Solid White or Solid Black Tops

Don’t Wear That
Wear This
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Appearance Matters in Television

• Wear solid colors

• Cotton – not silk

• Avoid busy patterns, paisley & polka dots

• Avoid a solid black or white top

• Bright colors can work

• Dress that fits your style

• Dress for the image you want to convey

• Minimize shiny spots


